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INTRODUCTION

Subjective age which is considered as age an individual feel compared to his/her chronological age (younger or
older) (Kotter-Griihn et al., 2015a), can resulted to personal, health or social problems (Montepare, 2020) like
experiencing depressive symptoms (Xiao et al., 2019; Bodner et al., 2021). It is seen that although it is not
sufficiently clarified, subjective age can be associated with certain consumer thought, behaviour or attitudes like
fashion tendency (Sghaier & Gharbi, 2012), status consumption (Eastman & lIyer, 2012) etc. Besides, although
consumer behaviors can affect people emotionally, academic attention to effects of certain consumer decisions on
subjective age is lacking. It can be expected that purchasing or non-purchasing decisions, especially those negatively
affect financial well-being, can negatively affect subjective age. At this point, the decision to purchase a house,
which is one of the most difficult and risky decision in life, can affect individuals emotionally in positive or negative
ways. Since home ownership in Tirkiye is more important than developed countries due to financial restrictions and
problems, examining the negative psychological effects of not owning a house can produce commercial and societal
benefits.

As an important part of our daily lives, home provides important physical and psychological benefits to people
(Viholainen et al., 2020). Beyond meeting the basic need of shelter, housing has been described as a symbol of
moving to a higher class (Ping, 2020), a source of social and economic power (Luria, 1976), a source of income, a
security in poverty or old age (Power, 2017; Kemeny, 2005), a source of life satisfaction (Lai et al., 2021), and a tool
that reduces the risk of asset loss, especially in times of crisis (Grinstein-Weiss et al., 2015). On the other hand,
people do not or cannot buy home for many reasons. This situation can make life more difficult due to high rents and
other costs as well as psychological difficulties.

The fact that house prices are generally higher than any other good, high borrowing requirement, low savings ability,
lack of resources, and the unattractiveness of buying a house due to rising prices, make it difficult to buy (Amin,
2017). For example, house prices in Tiirkiye have risen sharply in recent years. According to data from the Central
Bank of the Republic of Tiirkiye, the House Price Index (HPI) increased by 82.8% in November 2023 compared to
the previous year. This index, which was 100 in the base year 2017, was 1150.4 in November 2023 (C.B.R.T., 2023).

In addition, many variables such as the legal, economic, political, social and cultural fabric of the society (Yi et al.,
2022), crises (Mabille, 2023; Whitehed & Monk, 2011), income, assets (Linneman & Wachter, 1989), financial
resources, credit accessibility, debt, marriage decisions (Xu et al., 2015) can affect the house purchase decision. It is
also known that consumers may delay and postpone their purchase decisions (Dhar, 1997) and may not make a
decision for many reasons such as evaluation, comparison (Darpy, 2002), indecision, avoidance etc. (Darpy, 2000).

! Assoc. Prof. Dr., Kirikkale University, Keskin Vocational High School, Marketing Program, Kirikkale, Tiirkiye. ORCID: 0000-0002-9584-
6126.



Academic Social Resources Journal Open Access Refereed & Indexed & Journal

As a result, buying a house is a difficult decision to make even for those with sufficient financial resources. This
difficulty can sometimes lead to postponement or abandonment of the purchase decision, and hence to not owning a
home and residing in rented accommodation. The extreme increase in prices makes it even more costly, difficult or
even impossible to buy a home and can lead to high rental costs. Therefore, it is possible that the decrease in the
purchasing power of long term savings and current income may have a negative psychological impact on people’s
perceptions and evaluations of themselves and others. From this perspective, the study investigates the effect of not
owning a house in a high inflation environment on subjective age and meritocracy myth stress and the mediating role
of meritocracy myth stress in the effect of not owning a house on subjective age by primary data collected with
convenience sampling in Kirikkale province of Tiirkiye.

THEORETICAL FRAMEWORK
The Meaning of Home Ownership

Despite debates about whether home ownership is a basic need or not, home ownership considered as an important
issue in market economies (Mandic & Clapham, 1996) and people today generally attach positive meanings to home
ownership. In fact, the meaning people attach to home has long been a subject of research. In general, housing is an
important product in terms of health, family development, child growth, fulfillment of religious responsibilities,
development of harmonious relationships within the family, and increased happiness (Amin, 2017). At this point,
home can be given a wide range of material and psychological meanings (Poppe et al., 2016); such as a place of
security (Dupuis & Thorns, 1998), a reflection of values, a continuous environment, a relationship space for family
and friends, a center for many activities, an escape from the outside world, an indicator of personal status, a means of
experiencing a sense of ownership (Després, 1991).

Effects of Home Ownership

Many studies show that home ownership can affect adults’ psychological states. For example, in Cairney & Boyle’s
(2004) study it is found that among ownership with a loan, ownership without a loan and renting, renting was
associated with the highest psychological stress, while owning without a loan was associated with the lowest
psychological stress. In addition, home ownership may also affect parents’ family decisions such as having children.
Dettling & Kearney (2014) conducted a study in the U.S. and found that an increase in house prices increases home
capital and increases birth rates among homeowners, while a short-term increase in house prices decreases birth rates
among non-owners. Accordingly, a 10-thousand-dollar increase in house prices is estimated to increase the fertility
of homeowners by 5 percent, while it decreases the fertility of non-homeowners by 2.4 percent. Some studies show
that home ownership affects investment behavior. For instance, Yiv et al. (2022) find that home ownership positively
affects stock ownership, but credit debt reduces it.

In addition, there is evidence that home ownership can also affect children’s home ownership. Henretta (1984)
concludes that parental home ownership increases the probability of home ownership of children. Bond & Eriksen
(2021) find that in addition to income, education, marital status and child ownership, parental asset status or
intergenerational asset transfers from parents to children affect the ability of adult children to purchase new homes.
Therefore, home ownership has implications for future generations as well. Boyle (2002) found that home ownership
is associated with fewer emotional-behavioral problems among children between the ages of 4 and 16.

Despite all these, home ownership alone may not have a positive impact on the individual. For example, it is possible
to purchase a house with poor environmental quality (noisy, dirty, poor infrastructure, lack of amenities, high crime
rates) simply because it is cheap or affordable (Santiago et al., 2010). In addition, home satisfaction, which is
expressed as a process, may change as homeowners invest in and improve their homes and give them more physical
and symbolic meanings (Wright, 1996). Although there are such cases, it is generally understood that home
ownership has positive effects for homeowners and their children.

Subjective Age

Subjective age is defined as the age that an individual attribute to himself/herself (Sghaier & Gharbi, 2012) or the
age he/she feels (younger or older) compared to his/her chronological age and can be measured based on the
determination of the felt age compared to the actual age (Kotter-Griihn et al., 2015b). Accordingly, an individual
may feel his/her age lower or higher than actual age. For example, especially the elderly may see themselves as
young (10-15 years younger) due to factors such as the perception of physical appearance and the desire to stay
young (Guiot, 2001). Moreover, subjective age may be influenced by factors such as better physical and mental
health (Wang et al., 2022; Demakakos et al., 2007; Choi & DiNitto, 2014), personality/attitudes (self-efficacy,
optimism, etc.), behaviors (youth expressive activities, learning new things, etc.) and life satisfaction (Teuscher,
2009). On the other hand, subjective age can affect a wide range of behaviors such as personal, health related, social,
and trend following etc. (Montepare, 2020). In Galambos et al.’s (2005) study conducted with university students, it
was found that there is an inverse relationship between subjective age and chronological age, that is, as age increases,
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feeling younger than chronological age increases (perceived age decreases). Psychological maturity, on the other
hand, increases feeling older or, in other words, affects subjective age.

At this point feeling younger than actual age may affect economic behavior. Accordingly, those who feel younger
may be more interested in working and save more (Ye & Post, 2020). It is also possible that subjective age affects
consumption behavior. As a matter of fact, Zniva & Weitzl (2017), in their literature review of the main studies
conducted between 1980 and 2014, concluded that research has mostly focused on chronological age and the
possible effects of subjective age on consumers have not been sufficiently investigated. On the other hand, subjective
age is a topic of interest for marketers in terms of advertising and consumer health promotion, especially in the form
of individuals trying to feel younger (Brannon & Miller, 2019).

Meritocracy and Meritocracy Myth Stress

Meritocracy is an ideology that people, regardless of factors such as background and inheritance, can achieve success
through hard work without personal and social obstacles (Ledgerwood et al., 2011). Although meritocracy, which
has attracted the attention of researchers from various disciplines, is defined in different ways, it is generally
accepted as a principle of justice that reduces inequality. The concept, which is thought to have been first used in the
1950s, has been increasingly researched in the 2000s (Trevisan et al., 2022). Meritocracy, can be criticized for
disadvantaging the lower classes. For example, meritocracy can be expressed as obtaining rewards according to
education, talent and effort or as the management of experts (Camurcuoglu, 2022). On the other hand, according to
the current acceptance, the concept is expressed more as equal opportunity based on effort and skills (Crawford,
2010) and meritocracy is seen as good, fair and desirable. Accordingly, meritocracy positively affects the well-being
of those with low socioeconomic status (McCoy et al., 2013). In Tiirkiye, studies about meritocracy are scant and the
subject is taken into consideration in terms of education system, employees and organizations (Topdemir & Oncer,
2020; Gok, 2019 etc.).

People may differ in terms of their belief in meritocracy. For example, although Americans generally agree with
achieving success based on meritocratic factors such as hard work, they differ in terms of the level of agreement.
Accordingly, young, upper class, and white people view the U.S. as more meritocratic, while older and lower class
minorities believe that non-meritocratic factors dominate society (Reynolds & Xian, 2014). In the country, where
hard work is seen as an important virtue in accordance with the work ethics, meritocracy is used as an ideology that
people can achieve a better social position through hard work. Today, it is argued that there may be stress related to
the concept of meritocracy. Indeed, people often do not achieve the desired results with their efforts, experience an
imbalance, have to change their assumptions about the rewards of their labor (Liu, 2011), and experience the
meritocracy myth stress (Garrison, Rice & Liu, 2021).

Hypothesis Development

Studies showing that subjective age is related with variables such as being healthy (Stephan et al., 2020),
experiencing stress due to traumatic experiences (Avidor et al., 2016), depressive symptoms, malnutrition, loneliness
(Vitman et al., 2021), age discrimination (Stephan et al., 2015) may provide a clue about the assertion of not owning
a house in a high inflation environment may lead negative psychological results. At this point, not having a home in
an inflationary environment is an important stress factor (Cairney & Boyle, 2004). While there cannot be found
research findings that confirm the claim that home ownership can lead to meritocracy myth stress, the large number
of studies showing that home ownership is associated with certain types of emotions like stress suggests that this
claim is worth testing. For example, Romans et al. (2011) found that home ownership is among the factors associated
with depression. Manturuk et al. (2012) find that home ownership is associated with less financial stress and greater
financial satisfaction during financial crisis periods. Hu & Ye (2020) found that home ownership is positively
associated with overall happiness (even more so in the case of joint ownership by spouses), while Ettman et al.
(2021) found that home ownership is associated with experiencing fewer depressive symptoms. Park et al. (2022)
confirmed that homeowners have higher life satisfaction and fewer depressive symptoms. In Park & Kim’s (2023)
study, it was found that life satisfaction increased with home ownership.

In addition to these findings, home ownership can be expected to affect meritocracy evaluations, especially in a high
inflation environment. In this regard, in Han & Kwon’s (2024) study in South Korea and across different cultures, it
is concluded that house price appreciation increases homeowners’ belief in meritocracy and their perception about
fair income distribution. This finding is in line with the idea that home ownership and asset price appreciation
increase psychological resilience to income redistribution (Ansell, 2014). In addition, it is seen that higher social
status can be related with acceptance of meritocracy (Solt et al., 2016; Roex et al.,, 2019). Based on these
explanations and findings, the research hypotheses are proposed.

Hi: Home ownership affects subjective age in a high inflation environment.

Ha,: Meritocracy myth stress affects subjective age.
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H;: Home ownership affects meritocracy myth stress in a high inflation environment.
METHOD

Within the scope of the research, primary data were collected by conducting an online survey using convenience
sampling, which is a non-random sampling method, in Kirikkale province of Tiirkiye. The selected sampling method
and the sample size that could be reached are related to the researcher’s resources. The survey questionnaire consists
of questions on subjective age, meritocracy myth stress, house purchasing situation before or during the inflation and
general demographic characteristics. The scale developed by Garrison et al. (2021) was adapted to measure the
meritocracy myth stress. To measure the subjective age, the scale was adapted from Montepare (1991), Galambos et
al. (2005), Bodner et al. (2021) and Teuscher (2009). In addition, the questionnaire included questions on whether
the respondents had purchased a house before or during the recent high price increases and general demographic
characteristics. Within the scope of the research, ethical permission was obtained from related university social
sciences ethics committee.

Participants

Of the 383 people who participated in the research, 56.9% were women and 43.1% were men. In terms of age, 56.4%
of the participants are younger than 36 years old. 51.5% are in the income group below 40.000 TL. In terms of the
recent educational level of the respondents; 24.8% have an associate degree or lower, 37.6% have an undergraduate
degree and 37.6% have a graduate degree or higher. 60.1% of the participants are married and 34.2% are single. In
terms of employment status, 53% of them is public employee. Finally, it was determined that 53.3% of the
participants purchased a home before or during the inflation process in recent years as seen in Table 1.

Table 1: Characteristics of the Participants

Q % Q %
Gender Home purchasing before or during inflation
Female 218 56,9 Yes 204 53,3
Male 165 43,1 No 179 46,7
Age Monthly Income
Less than 25 76 19,8 Less than 20 thousand TL 68 17,8
26-36 140 36,6 20 — 40 thousand TL 129 33,7
37-47 110 28,7 More than 40 thousand TL 186 48,6
More than 48 57 14,9 Marital Status
Last education level Married 230 60,1
Associate degree and below 95 248 Single 131 34,2
Undergraduate 144 37,6 Other 22 5,7
Graduate and above 144 37,6 Working Status
Not working 42 11
Trade/Free 24 6,3
Public employee 203 53
Private sector employee 48 12,5
Other 66 17,2

Factor, Reliability and Normality Analyses

According to the exploratory factor analysis performed for the subjective age, as seen in the Table 2. the KMO value
was determined to be 0.821 and the Bartlett value was found to be significant. The scale items were gathered under a
single factor that explained 51.5% of the total variance. It is understood that the scale is reliable, with an alpha
coefficient of 0.838. The mean of the variable is 2.865. Skewness and kurtosis values within acceptable limits
indicate that the data is normally distributed.

Table 2: Factor, Reliability and Normality Analysis for Subjective Age

Items Factor Loadings
Compared to most people my age, mentally I often feel... 0,824
Compared to most people my age, physically I often feel... 0,824
Compared to most people my age, my behaviors are more ....... like people 0,754
My peers/friends treat me like ... 0,726
Compared to most people my age, my appearance is like... 0,692
Compared to most people my age, I have more interests like ... 0,686
How old do you feel? 0,668

KMO: 0,821, Explained Variance: 0,515, Alpha: 0,838, Mean: 2,865, Skewness: -0,066, Kurtosis: -0,926

Answer options:

1. Much younger than my actual age, 2. A little younger than my actual age, 3. Almost the same age as my actual age, 4. A little older than
my actual age, 5. Much older than my actual age

According to the exploratory factor analysis conducted for meritocracy myth stress, the KMO value was found to be
0.775 and the Bartlet value was found to be significant. Accordingly, a single factor was determined to explain
63.44% of the total variance. In addition, the reliability coefficient of the scale was determined as 0.767. The variable
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mean is 4.31, and it is understood that the participants are at the level of agreement with the statements regarding the
meritocracy myth stress. Skewness and kurtosis values show that the data is normally distributed as given in Table 3.

Table 3: Factor, Reliability and Normality Analysis for Meritocracy Myth Stress

Items Factor Loadings
I feel frustrated that even if [ work hard, it’s easier for those who have money, wealth or neighborhood to get ahead. 0,868
It is frustrating that my hard work does not lead me to success in the society I live in 0,836
I am disappointed that hard work is not enough to get ahead in my society. 0,816
I get frustrated that I will not succeed despite working hard because I have fewer resources 0,647

KMO: 0,775, Explained Variance: 0,634, Alpha: 0,767, Mean: 4,31, Skewness: -0,361, Kurtosis: -0,734
Answer options: 1. Strongly agree, 5. Strongly disagree

Hypothesis Testing

According to the regression analysis on the effect of home purchase status on subjective age, the model is significant.
Accordingly, explanation level of the variability in the dependent variable by the independent variable is
approximately 3% (R= 0.162, R,=0.026, F=10.299, sig. 0.001) and it is understood that the condition of owning a
home has a low and meaningful effect on subjective age (S.p.= 0.162). Therefore, H; (Home ownership affects
subjective age in a high inflation environment) is supported and it is understood that not owning a house is related
with higher subjective age. Relevant data are shown in Table 4.

Table 4: The Effect of Home Ownership on Subjective Age

S. B. t Sig. LL UL
Home ownership 0,162 3,209 0,001 0,081 0,333
Dependent variable: Subjective age. Home ownership with binary options: 1. Yes, 2. No.

On the other hand, according to the regression analysis for the possible effect of meritocracy myth stress on
subjective age, the model is not significant (R=0.016, R,=0.000, F= 0.098,, sig. 0.755). Therefore, unlike variables
such as general stress and depression, it is understood that anxiety about not achieving success by working hard may
not affect subjective age. Accordingly, H, (Meritocracy myth stress affects subjective age) is not supported. The
results of the analysis are shown in Table 5.

Table 5: The Effect of Meritocracy Myth Stress on Subjective Age
S. B. t Sig. LL UL
Meritocracy myth stress 0,016 0,312 0,755 -0,099 0,136
Dependent variable: Subjective age

In addition, according to the regression analysis on the effect of home ownership on meritocracy myth stress, the
model is not significant (R= 0.046, R,=0.002, F=0.793, sig. 0.374). Therefore, H; (Home ownership in a high
inflation environment affects meritocracy myth stress) is not supported. Moreover, the findings that meritocracy
myth stress does not affect subjective age and home ownership does not affect meritocracy myth stress, indicate that
meritocracy myth stress does not play a mediating role in the effect of home ownership on subjective age. The
finding mentioned are seen in Table 6.

Table 6: The Effect of Home Ownership on Meritocracy Myth Stress
S. B. T Sig. LL UL
Home ownership -0,046 -0,890 0,374 -0,159 0,06
Dependent variable: Meritocracy myth stress

Difference Analysis by Home Ownership

According to the results of the independent sample t-test conducted to examine the averages of subjective age and
meritocracy myth stress according to home ownership; although it is seen that there is a value close to the level of
indecision, it is understood that subjective age is significantly higher in those who do not purchase a house. On the
other hand, it is seen that the meritocracy myth stress does not differ according to the home ownership as seen in
Table 7.

Table 7: Mean Differences by Home Ownership

Home purchase condition Mean S.S. Sig.
Subjective age Yes 2,7689 ,67887 0,00
No 2,9745 ,55826
Meritocracy myth stress Yes 4,3358 ,52698 0,37
No 4,2863 ,55971

DISCUSSION

First of all, the finding that not owning a house in a high inflation environment has an increasing effect on subjective
age is unique. This finding is in line with studies showing that home ownership affects happiness (Park & Kim,
2023; Park et al., 2022; Hu & Ye, 2020) and stress (Cairney & Boyle, 2004). This finding supports the idea that
home ownership has negative psychological effects beyond variables like general happiness. In other words, it is
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considered that not owning a home can be a risk factor for psychological health problems, especially in a high
inflation environment. It is thought that being aware of this is important for political and social decision makers,
beyond achieving commercial goals.

Second, the finding that home ownership in a high inflation environment does not affect meritocracy myth stress is
inconsistent with Han & Kwon’s (2024) finding that house price increases increase homeowners’ belief in
meritocracy. Moreover, this finding can be considered as inconsistent with research showing that not owning a home
is associated with financial stress (Manturuk et al., 2012) and depressive symptoms (Romans et al., 2011; Ettman et
al., 2021). Therefore, it appears that home ownership condition may not affect meritocracy related stress, which
refers to concerns about not being successful through work, as a different variable from belief in meritocracy, general
stress, financial stress, depression or happiness.

In addition, the finding that the meritocracy myth stress does not affect subjective age is inconsistent with research
showing that subjective age is associated with variables such as stress (Avidor et al., 2016) or depressive symptoms
(Vitman, 2021). Therefore, it appears that meritocracy myth stress may not affect subjective age unlike general stress
or depression. On the other hand, the findings of the study raise curiosity about the variables through which the effect
of home ownership on subjective age is realized. Since home ownership is more of a financial issue, it is thought that
it may affect subjective age through variables such as financial anxiety, financial stability etc.

CONCLUSION

In this research, the effect of home ownership in a high inflation environment on subjective age, meritocracy myth
stress, and the effect of meritocracy myth stress on subjective age is examined with primary data. The findings show
that not having a home before or during inflation, increases subjective age. Therefore, under high inflation
conditions, people who do not own a house and whose financial savings or resources lose value can be expected to
feel older than their chronological age. In other words, it is understood that not owning a home in a high inflation
environment, which is a financially challenging process, has an effect on the individual’s feeling of oldness in terms
of mental, physical, behavioral etc. In short, it is understood not owning a house can be seen as a factor that
negatively affects the psychological health especially in high inflationary times. This finding is expected to be useful
in terms of social welfare, psychological health, public policy and housing marketing.

The findings of the study that owning a house in a high inflation environment does not affect the meritocracy myth
stress and meritocracy myth stress does not affect the subjective age, show that the stress that one can achieve good
positions in society by working can be unrelated to home ownership or subjective age. In other words, it is
understood that home ownership, which had been seen to be related with variables like general stress, may not be
related to the meritocracy myth stress. Similarly, the finding that meritocracy myth stress does not affect subjective
age leads to the thought that subjective age is affected by more emotionally intense variables like financial stress or
depression rather than this variable as seen in previous studies in literature. It should be noted that the research has
limitations such as being conducted in a limited area with a descriptive survey method, using a non-random sampling
method, assuming that the research scales determine the variables validly and that the participants give honest
answers to the questions. In short, constraints such as generalizability, absolute validity and changeability over time
should be taken into consideration when interpreting the findings.
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